
The 47th Guangzhou (Jinhan) Home and Gifts Fair (Jinhan Fair for short ) is a 
world-renowned one-stop trade platform for home furnishing and gifts. We 
achieved this by creating a "mutual attraction" in the industry through a strong 
brand appeal and accurate market analysis.

Post Show Report

Nearly 80% of the buyers increase or maintain the same 
amount of procurement in China

Buyers that increase the amount of procurement in China 25.5%

Buyers that reduce the amount of procurement in China 21.4%

Buyers that maintain the same amount of procurement in China 53.1%

Buyers source mainly in China

26.0%
Buyers that source

all categories
of their products

in China only

28.0%
Buyers that also source

 the main categories
of their products
in other regions

46.0%
Buyers that source

the main categories
of their products

in China only

See you in this October

THE 48th JINHAN FAIR FOR HOME & GIFTS

Source: A Survey on Buyers’ Behaviors at the 47th Jinhan Fair

We have been coming to JINHAN FAIR for more than 25 years, We 
may have more than thirty suppliers at JINHAN FAIR. They can do 
better display, and they can show more products to the buyers. So 
that way JINHAN FAIR is better for us.

【UMA ENTERPRISES INC   USA】

Members of the German EVL and I have met several times to 
discuss the situation. We believe that the overall retail sales this year 
will not decline, but the growth will be slow. We won't see the same 
drastic fluctuation in sales as last year. As for our company, our 
sales for the first quarter have exceeded expectations. Although we 
have a smaller procurement team here this time, we do make more 
purchases than in previous years.

【GILDE Gruppe   Germany】

Nearly 70% of buyers maintain or increase their amount of 
procurement in 2023 compared to last year

46.4%No change in procurement 18.6%Increase in procurement

10.7%Reduction in procurement 24.3%Pending

More than 40% of buyers anticipate an increase in sales in 
2023 compared to last year

43.4%Buyers that 
anticipate an increase in sales

32.2%Buyers that anticipate 
a reduction in sales

24.4%Buyers that anticipate 
no change in sales

*Includes all registered buyers from both online and offline exhibitions.

Over 80% of buyers plan to visit JINHAN FAIR in October

Buyers that have made
plans to visit in October

Buyers whose visit plans are
to-be-determined

88.1% 11.9%

Increased focus on 
price and quality

Home furnishings, furniture,and
gardening are the key categories 
for buyers at the event this year

Products with
lower prices

Products with
higher quality

Products with
cutting-edge design

55.1% 53.8% 37.7%

*Buyers increase their sourcing of iron and wood crafts, and ceramics products in countries and regions other than China

Home Decorations

Decorative Furnitures

Outdoor & Gardening Series

67.1%

45.4%

32.9%

This year, JINHAN FAIR has adopted an integration of online and offline platforms to pro-
vide more than 100 buyers with online source matchmaking sessions, online exhibitions, 
and other forms of interfacing services.

Thanks to the accurate matching of JINHAN FAIR in advance, I can 
have more options to select a better-suited supplier. The online 
exhibitions has allowed me to readily see the new products 
displayed by on-site suppliers, which is a very good form of presen-
tation.

【Innoval Living   Italy】

500
Source Matchings

100
Virtual Visits

150
Online Meetings
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Top 10 Countries / Regions of Buyers
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Top BuyersBuyers' Geographical Distribution

53%
Asia

30%
Europe

12%
America

3%
Oceania

2%
Africa

Buyers' Business Type
37%
Importer, 
Wholesaler and 
Merchant

27%
Trading Company

22%
Retailer and Chain Stores

8%Purchasing Office, Agent

6%Others

Percentage of new and existing buyers

New Visitors Regular Visitors

39.9% 60.1%
19.9% came from
online exhibitions

Overview

Total Visits
25193

Exhibitors
900

European and
American buyers

42%
Exhibition Area
85000m2

Onsite

300,000
Products

146,000
Total Visits

69%
New Buyers

1,600,000
Intention Orders

Online

Fujian Province

Guangdong Province

Zhejiang Province

Shandong Province

Overseas

Others

42%

21%

19%

7%

3%

8%

Main Products Exhibitors' Geographical Distribution

Home Decorations

Seasonal Decorations

Outdoor & Gardening Series

Kitchen & Dining

Decorative Furnitures

Homeware & Textiles

Others

The 47th Jinhan Fair for Home & Gifts
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