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SR HF AR Exhibitors' Geographical Distribution
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LI Buyers' Comments
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Jinhan Fair online showroom is very useful. We can search for interested products in advance and
visit target booths one by one effectively.

Al Safowi, CEO, Safowi Trading Co.
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When compared with other exhibitions, the exhibits of INHAN FAIR are more professional and
organized. Exhibitors also enjoy high quality. INHAN FAIR becomes a fixed destination in our
sourcing schedule for every session.

Romona Bimbo, General Manager, General Trade
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We have participated for almost ten years. Jinhanf Fair is renowned for its high quality in exhibitors,

exhibits and buyers. Meanwhile, we benefit a lot from all the concurrent events of every session.
Participating in Jinhan Fair becomes a fixed part in our annual schedule.

YERHTEEHETRAD BEAW ARF

Jenny Yu, Deputy General Manager

Shangha Hema Home Decoration Co., Ltd.
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JINHAN FAIR is more professional and humanizing than other exhibitions. The Organizer of the Fair
considers every aspect of their services to both exhibitors and buyers, such as buyer lounge, shuttle-
bus, coffee and meal coupon for exhibitors, promotion in overseas exhibitions, and also
questionnaire survey of their staffs. [ am really satisfied with their attitude to work details.

BNLF8212%%FHAT L4239 S
Tony Pan, General Manager
Xiamen Sinomart Gifts Manufacturing Co., Ltd.




TREREE 37" Jinhan Fair Outlook
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PRIER, REMNAREER!
More innovative products are to arrive at the 37th Jinhan Fair for Home & Gifts starting from 21

to 27 April, 2018, at Poly World Trade Center Expo, Guangzhou, China. Just join us in next April!

E/‘ MEICT1IALSHAEERES
ONLINE PRE-REGISTRATION STARTS ON 15 JANUARY

Poly Jinhan Exhibition B iE Tel: +86 (0)20 8930 8909  {£E Fax: +86 (0)20 89899111
R F 45 X R 5T H84E Email: info@jinhanfair.com
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